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The reason the concept of digital 
marketing sounds new is that it hasn’t 
been incorporated into overall marketing 
strategies until the 1990s. The development 
of mass media type of communication 
supported by ever advancing technology 
made advertising easier with every passing 
day. Now, at the beginning of the 21st 
century, we visit physical shops way less 
often than our parents have. With the 
digital world at the tips of our fingers, we 
can embark on any significant money-
spending venture via our mobile phone, 
tablet or laptop. It has made our lives easier 
as consumers, but it has also had an impact 
on the way products and services are being 
brought to us by those who advertise them.

If you are one of those small business 
owners who would like to make whatever 
it is you are selling more accessible to 
your potential or existing customers, this 
is the approach to adopt. You will never 
sell enough to see profit if you do not 
promote your product or service to the 
right audience. Moreover, when you know 
who your audience is, you know where to 
find them and how to let them find you – 
ONLINE.

What is Digital 
Marketing?
“The Internet is becoming the town square 
for the global village of tomorrow.” 
~ Bill Gates

 In the broadest sense of the 
word, digital marketing stands for 
the promotion of products, services 
or brands via electronic media – the 
Internet, Social Media platforms, display 
advertising, even using TV and radio 
channels. It may seem like something new, 
but digital marketing has existed for as long 
as messages could be transmitted through 
electronic devices. The first radio waves 
carried marketing messages and that was 
over 100 years ago!
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There are 2 main distinctions to be made 
within the concept of digital marketing:

1)   Online marketing
2)   Offline marketing.

Whereas online marketing is done on 
the Internet from the very beginning to 
the very end (conception, execution and 
analysis), offline digital marketing is only 
executed by electronic means, which is 
why it is sometimes called enhanced offline 
marketing.

 The main benefit of an online 
digital marketing strategy is the fact that 
all its steps can be executed in real time, 
giving the marketer the ability to change 
courses mid-strategy – by emphasizing 
certain aspects of the client’s online 
presence or even abandoning them 
altogether if proven pointless.

 A proper digital marketing strategy 
is supported by several channels of 
communication between the seller and the 
buyer:

Digital Marketing 
Channels
 When you hear the term digital 
marketing, the first thing that comes to mind 
must be advertising on Social Media, right? 

 Wrong.

 There is so much more to it. And the 
more you know about what a marketing 
agency like ours has to offer in terms of 
advertising opportunities, the more likely 
it is that you will find the right kind of 
marketer to help your business thrive.

“Digital marketing is the all-mighty 
gateway between electronic technology 
and marketing psychology. Knowing how 
to master and manage the information 
going out and into this gateway can be the 
difference between making or breaking 
your business.” 
~ Cory Firth

• Search marketing
• Online PR
• Online partnership
• Interactive ads
• Opt-in e-mail
• Social media marketing

 To better understand what each of 
them refers to, take a look at this chart:

 As you can see, there is a method 
to the madness called digital marketing. 
However, this eBook will focus on those 
digital marketing channels most often and 
successfully implemented when it comes to 
small businesses today.
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 Your company website is the first 
representation of your business in the 
digital environment, so it should provide 
relevant and accurate information about 
your brand and products or services – 
what they are, what they can do for your 
customers and how to make the purchase.

 However, in order to do that, your 
website should be in equal measure 
beautiful and functional. Being in an 
aesthetically pleasing place (even if only 
virtually) creates a positive image about 
a brand all the while generating interest 
in what it represents. What it also does 
is set you apart from the competition by 
painting a specific picture about the way 
you want to be seen. If your website has 
that little something that makes your 
customer want to spend some time with 
you, that means you have sparked their 
curiosity.

 And an intrigued customer is a 
customer one step closer to spending 
money on your product or service.

Website 
Design and 
Development
“Know what your customers want most and 
what your company does best. Focus on 
where those two meet.” 
~ Kevin Stirtz

 Even though website design and 
development is not in the official roster of 
digital marketing tactics, it is the stepping-
stone towards implementing one, especially 
when it comes to small businesses in the 
e-commerce or automotive industry, for 
instance.

 Having attracted your customer 
(either potential or existing), it’s time to 
have them buy something. This is where 
the functionality comes into play. All 
the important information about the 
merchandise needs to be visible and 
easily accessible. Beautiful pictures, quality 
description, clear Call-To-Action as well as 
ensuring your customer they are safe with 
you – all of that is up to the web designer 
or developer to put into the display window 
that is your company website.

 Having a skilled professional do this 
for you is a sign of taking your relationship 
with customers, as well as their satisfaction, 
seriously and with a dose of respect that 
can only improve your business results.
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to do is unload your storage surplus.

 A properly Search Engine Optimized 
website will primarily help your customers 
find you, but not only that. It will also enable 
them to become your regular customers 
if you have made it mobile friendly or to 
promote it themselves if they are satisfied 
with the relationship they have with you. 

 SEO can get you a long way in 
the race against competition, because 
if you are the one people see, you are 
the one they buy from. This is especially 
true for small businesses - to be visible to 
their local customers by ranking highly in 
search engine listings. We have had great 
success in bringing our two big clients in 
the automotive industry - CRS Automotive 
and The Auto Station - to the #1 positions 
in Google Search and Google Maps listings, 
respectively. The two companies are 
focused on providing the best possible 
service to the people living in the Ontario 
area and they are able to do just that by 
holding the top business ranking positions 
making them the first thing people see 
when searching for automotive service 
providers.

Search Engine 
Optimization 
(SEO)
“The objective is not to ‘make your links 
appear natural’; the objective is that your 
links are natural.” 
~ Matt Cutts

 Once you create a beautiful and user-
friendly website, in order for it to do what 
it is supposed to – bring you customers 
who will buy your product or service – you 
need to make it visible to the customers you 
aim to attract. How to do that? Well, that is 
precisely why Search Engine Optimization is 
so important.

 When a person wants to buy a car of 
a specific brand, make and model, that is 
what they type into the search engine. For 
the search engine to produce your website 
as a relevant answer to customer inquiry, 
your headlines, content and page structure 
have to be recognizable to algorithms 
that make the selection among all the 
information available on the Internet. 

If done professionally and with complete 
marketing strategy in mind, your 
website will be brought right where it 
matters – in front of the people who are 
looking for what you are offering.

“Google only loves you when everyone else 
loves you first.” 
~ Wendy Piersall

 If organic traffic to your website 
is what you are after, you need to 
offer quality solutions to a customer 
predicament that are easy to find and 
understand. Such solutions can come in 
the form of a straightforward domain name, 
a relevant picture on the website or an 
interesting blog post explaining how your 
product or service can be used in a real life 
situation without sounding like all you want
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Furthermore, a well thought out marketing 
strategy should include creating quality 
content, relevant to the people you want to 
attract, and available to them regularly and 
without hassle. Such approach inspires a 
feeling of being cared about and ultimately 
– LOYALTY. So, show devotion to your target 
audience and they will return in kind by 
buying from you and recommending you to 
others.

“As you give people more and more free 
content, customers arrive at a point where 
they want to reciprocate the benefit that 
they’ve received. If your company helps 
them become a better marketer and make 
more money, they’ll come to a point where 
they’ll want to buy something from you 
to pay you back for all of the free content 
you’ve provided.” 
~ Joseph Putnam

Content 
Marketing (The 
Art of Visual 
Storytelling)
“The best marketing doesn’t feel like 
marketing.” 
~ Tom Fishburne

 In a world where we are bombarded 
with ads every minute and at every turn, we 
have come to resent the constant pressure 
of having to buy something just because 
someone else is selling it. That is why the 
new way to sell products is through added 
value. 

 A small business that has its own 
website which is beautifully made and easy 
to find and use should offer the best way 
to use the product or service it is selling. 
People want to know why whatever it is 
you are selling is the right thing for them 
to buy and why the service they get in 
your establishment will provide so much 
more than your competition. So give 
them that!

 Tell your customers a story that 
makes them the hero. Show them 
something new and interesting. Speak 
from experience, so that they can relate. 
Use various formats of interaction and mix 
them up to keep it fresh. By doing all those 
things, you will demonstrate that you value 
your customers’ time and needs, so that 
they keep coming back for more. And that 
“more” WILL include buying your product or 
service once they have a need for it.

Build a house on strong foundations and 
it will keep you warm for a long time to 
come.
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• Follow what the competition is up to and 
how they do marketing

• Analyze the data

 This is not an easy task to 
accomplish. A Social Media campaign is 
a long-term process that has to rest on 
a solid plan detailing your goals, target 
audience, the message you want to 
relay and all the ways to do it. Different 
SM platforms dictate what content you 
present, how you deliver it and to whom. A 
little bit of effort on your side goes a long 
way to appeal to divergent layers of your 
target audience, so that you are not seen 
as just the seller of a product or service, but 
a brand that cares about customers and 
wants to be a meaningful and useful part of 
their everyday lives.

Social Media 
Marketing (SMM)
“People don’t want to be marketed at in 
the social channel. This is where they want 
to talk to each other, and brands are there 
by invitation. They have to be a great guest 
at the table.” 
~ Veronica Fielding

 Social Media platforms influence 
our lives on a daily basis. They provide 
the fastest way to communicate with 
millions of people who share interests and 
common goals. It’s the easiest way to ask 
for advice, to get a recommendation, to find 
out something new. It is also an ocean of 
opportunities for small business owners to 
get new customers every single day.

 When that many people 
communicate online, they create a buzz 
that brands (big or small) use to leverage 
their own market strength and visibility. 
Furthermore, companies with active Social 
Media accounts are in the position to create 
their own buzz by showing their creative 
side and add new values and perspective to

the conversation.

In that sense, there are a few tips and tricks 
to implement if you want to conduct a 
successful marketing campaign on Social 
Media:

• Plan the content before publishing it on 
various SM platforms

• Post relevant, interesting and useful 
content and be consistent

• Vary the way you project your brand 
image on different SM platforms, but 
keep the essence unswerving

• Promote, promote, promote your 
website and blog content
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to perform over time is the fact that the 
algorithms which make your company 
website visible to searchers change from 
time to time; when that happens, your 
website needs to be optimized (once again) 
so that you don’t lose rankings and profit 
overnight; however, by paying for traffic, 
you ensure constant search engine visibility 
no matter the changes made.

 Pay-Per-Click marketing is a good 
strategy to use from time to time (or 
constantly, if you are so inclined), and it 
doesn’t have to be expensive if done right. 
That is where a marketing expert comes 
into play, because they are the one who 
need to do the necessary research on 
relevant keywords and their ranking as well 
as associate suitable worth. A marketing 
budget can be only so big, but never too 
small if you know how to use the funds.

Pay-Per-Click 
(PPC) Marketing
“Never let ads write checks your website 
can’t cash.”
~ Avinash Kaushik

 PPC marketing refers to paid 
advertising designed to help you find the 
right customer, at the right time, in the right 
place and with the right mindset to buy your 
product or service. If you don’t want to 
go about bringing traffic to your website 
organically, or just want to complement 
it, Pay-Per-Click is something to 
incorporate into the marketing strategy.

 You are wondering how it works? 
To put it simply, you choose a number of 
keywords relevant for your business and 
then bid for a search engine to display your 
ad when someone uses those keywords 
to search online. If a search engine deems 
your website to be the most appropriate 
choice for the search query, it displays it (or 
rather your ad containing the link to your 
website) in the search listings. Only if the 
person searching online clicks on the ad do

you pay for the ad placement – and the 
amount you are paying is the one you bid.

 PPC certainly has its advantages over 
the SEO approach if you are willing to invest 
a bit of money into it:

1) Faster testing - whatever your marketing 
goal is (selling more products, signing up 
more email newsletter subscribers, etc.), 
be it short or long-term, you will need a 
way to evaluate the results; PPC advertising 
allows you to bring more traffic to your 
website than by doing it organically through 
SEO and a lot faster, thus making it easier 
to consistently test website variables to 
improve your conversion rates

2) Saving time on adjusting to SEO 
algorithm updates - what makes SEO tricky
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• It connects you with mobile 
consumers - more and more people buy 
via their mobile phones

• It enables real-time customer service 
- you are there for customers almost 
constantly, making them turn to you for 
help and, later on, purchases

• It generates higher conversion 
rates - by reaching your specific target 
audience, you have more buyers

• It saves you money - the bare costs of 
digital marketing versus traditional are 
lower by as much as 40%

• It delivers higher ROI - the mere way 
digital marketing works generates better 
Cost-Per-Lead figures than traditional 
marketing

• It helps you keep up with the 
competition - by having an eye on the 
way they do things and what works for 
them, you can see which areas of your 
business can be improved

Why Do You 
Need a Digital 
Marketing 
Strategy for Your 
Small Business?
“Mediocre marketers think in terms of 
campaigns. Great marketers think in terms 
of growth frameworks.“
~ Neil Patel

 Seeing as nowadays consumers do 
most of their initial research before making 
a purchase online - exploring the options, 
comparing prices, getting recommendations 
and impressions about both the product 
and its seller (or service and its provider) 
- investing in a good digital marketing 
strategy could mean the difference between 
a business making it or failing miserably.

 

 
 All aspects of digital marketing 
enable a company (no matter how small) 
to develop strong relationships with 
their prospective or existing customers 
by communicating continuously with 
them in a personalized manner.

 Hiring a digital marketing agency to 
do that for you expertly will get you ready to 
run a successful business in the 21st century. 
Through that, there are several ways a small 
business can benefit from digital marketing:

• It connects you faster with consumers 
- no one turns to phone books, fliers, or 
even billboards to look for information 
anymore



11

• It helps competing with large 
corporations - do what they do, just 
on a smaller scale to be the big fish in a 
small pond

• It prepares you for the Internet 
of Things - by the time all types 
of electronic devices become 
interconnected into a global system, 
you will already have a solid and loyal 
customer base and a way to reach them.

Furthermore, don’t let the fact that you 
run a small business deter you from 
reaching out to your customers (even if only 
prospective) - consider it your advantage! 
With the help of a marketing expert, you 
are in the unique position to form strong 
connections with the people interested in 
what you have to say, show and ultimately 
sell way faster than big corporations. 

A beneficial digital marketing strategy for a 
small business encompasses these points:

1) A small business is closer with 
customers making you in the know about 
what they want, how they want it and when 

2) A small business builds personal 
relationships so that the customers know 
who to turn to when the time for buying 
what you are selling comes

3) A small business spends less money 
on marketing than big corporations if 
able to cultivate customer relationships by 
providing value

By having a website that is as easy on the 
eyes as it is to use, one that shows as a 
relevant search engine result, with content 
valuable to the people you want to attract 
and a constant and engaging Social Media 
presence, you are creating an image that 
stands out from your competitors no 
matter how big and influential. 

Show your customers you care about 
them! We can help you do it.
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2)  Specify your target audience and how 
you can communicate - having the image 
of the people you want to buy from you will 
also provide you the right way to approach 
them (choose the right digital marketing 
channel to advertise on)

3)  Plan marketing activities according 
to your business goals - simply being 
on Social Media or in the search engine 
listings is not enough to see an increase in 
the business revenue, you need to have a 
specific business goal you want to achieve 
online (raising brand awareness, expanding 
consumer reach and engagement, gaining 
more buyers, etc.)

4)  Set a timeframe for expected results - 
the more elaborate a digital strategy is, the 
longer it will take for its effects to take place 
and have an impact on profit; patience is 
crucial here, but mid-strategy adjustments 
are never a bad thing.

Return on 
Investment (ROI)
“The mark of a good marketing strategy 
is not how many gadgets and neologisms 
are crammed into it, but how effectively 
it achieves worthy goals. Therefore, how 
you define your intent will have a profound 
impact on whether you succeed or fail.”
~ Greg Satell

 Once you decide on implementing 
a digital marketing strategy, one of the 
biggest concerns will certainly be the return 
on investment - how much it pays off for 
your company. The ultimate goal of every 
marketing effort is bringing more and 
more customers in and making a profit.

Having that in mind, the most 
straightforward formula for calculating if 
you are spending too little or too much 
money on marketing is as follows:

ROI = (Gross Profit – Marketing Investment) / 
Marketing Investment

 Needless to say, the higher the 
profit to cost ratio, the better. However, 
when it comes to small businesses, 
the 5:1 ratio is considered the most 
realistic result of a successful marketing 
campaign.  

 Nevertheless, is that all there is to it? 
Can every company measure how positive 
the result of a marketing campaign or 
individual advertising activities are?

 Before you start tracking the success 
of a marketing strategy, you need to:

1)  Define what “success” is for your 
small business - knowing exactly what you 
wish to achieve with digital marketing will 
help you define key performance indicators 
and allow you to track their performance
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Once you have the parameters of your 
expectations set, you can start measuring 
them:
• Track specific customer interests - 

separating different desired customer 
actions (download a promo code, 
subscribe to the newsletter) makes it 
easier to track the success of marketing 
channels promoting them and adjust 
accordingly

• Analyze traffic and consumer actions 
- gaining information about who visits 
your website, how many times and 
where they have seen you by using free 
online tools like Google Analytics, Google 
Alerts or Insights will have a direct 
influence on future marketing efforts.

 It has to be said that, while certain 
marketing aspects can be measured 
somewhat precisely - based on the number 
of website visitors, blog post readers, 
product buyers, etc. - a large amount of 
digital marketing tactics (Social Media, 
content marketing, ad displaying) takes 
place long before a purchase is made, so 
a return on investment is not so easy to 
calculate. This is where an experienced and 
skilled marketer is needed - to track, assess,
modify marketing tactics and ultimately 
connect the dots into the big picture in 
order to bring profit to their clients.

 Ultimately, your marketing ROI will 
not be defined by how much money you 
spend on marketing, but what a digital 
marketing agency like ours can do with it.
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We can do that for you. Contact us today 
and let us bring your business to the next 
level.

Conclusion
 Digital marketing is more than having 
a company website, more than writing a 
blog, and more than just having a Social 
Media profile (or five). 

 A website is of no use unless it’s a 
good representation of your small business 
- it should be appealing to the visitor both 
aesthetically and practically. That is where 
a skilled and experienced web designer or 
developer comes on the scene.

A beautiful website attracts; a functional 
one sells.

 Before that, in order for customers 
to find your business and what you have 
to offer, it has to be visible to the search 
engines. To do that, your website needs 
to be Search Engine Optimized or you can 
pay for it to be seen in the search engine 
listings. This is where an SEO or PPC 
management expert is indispensable.

Step into your customers’ shoes and 
become what they are looking for.

 Moreover, by telling people a story, 
by offering them a quality solution and a 
way to feel respected and valued, you are 
inspiring a sense of loyalty in them - you 
are creating a solid base of customers 
now and in the future.

 Also, have your Social Media profiles 
managed by marketing experts to engage 
your target audience, to keep them in the 
loop about your products and services, and 
to listen to their ever changing needs and 
desires.

Be a part of their lives and they will be a 
part of your consumer base.

Finally, your marketing being managed by 
proficient marketers is bound to bring you 
more than satisfying return on investment. 
A professionally thought-out, developed, 
executed, analyzed and adjusted digital 
marketing strategy will give your brand 
the image you can be proud of, one that 
represents good company values and 
respects your customers. 

http://theiuvo.com


ABOUT THE IUVO
 Founded in 2005, The Iuvo had its 
humble beginnings as an internet service 
provider focusing on hosting, web design 
and marketing. Over the years, through the 
dedication to our clients and exceptional 
service quality, we grew to a full-fledged 
outsource service provider. Today we 
deliver web design and development, 
corresponding technical support and 
a wide range of marketing services to 
companies around the world (Search Engine 
Optimization, Content Marketing, Social 
Media Marketing, Pay-Per-Click Marketing).

 As a team of innovative people with 
contagious enthusiasm, we truly enjoy 
communicating with audience and engaging 
them in a meaningful way. In developing 
marketing strategies, we combine clients’ 
needs with creative ideas and vast 
experience in search technologies to deliver 
measurable results to our clients.
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English language aficionado; paints pictures with 
words.
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